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PPG Funding 2026: Creative Ideas for Patient Engagement

To help Patient Participation Groups (PPGs) identify and frame innovative, fundable projects that amplify patient voices,
shifting focus away from routine meetings towards creative, one-off initiatives for underrepresented groups.

THE GRANT FUNDAMENTALS

Voice and Insight
((( ))) over Service Delivery

The grant is for buying infiuence and
listening, not for purchasing equipment
or medical services.

POP-UP
VOICES

“Pop-Up” Patient Voices

Host informal listening sessions
at school gates, supermarkets,
or faith venues.

One-off, Time-limited
Projects

Focus on finite engagement activities
rather than establishing long-term,
ongoing commitments.

SUGGESTED METHODS FOR SPECIFIC GROUPS
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Story-Based Listening

Collect lived experiences through
voice notes, postcards, or themed
storytelling events.
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Targeted Micro-Projects

Partner with local organisations to
reach refugees, the homeless, or those
with learning disabilities.

A NotebookLM




